


EDWIN SMITH   

DRIVER OF ORGANIZATION SUCCESS AND SUSTAINABLE OUTCOMES 

Insightful and forward-thinking executive who is results driven with a keen ability to lead, transform and 
advance organization missions for expansion and growth.  Adept at collaborating with teams to perform at the 
highest levels while driving success and maintaining satisfaction.  Demonstrated leadership across corporate, 
public, non-profit and private entities. 

Core Strengths: 
�x Leadership and Organization Effectiveness
�x Client Satisfaction
�x Relationship Management
�x Responsible Fiscal Management
�x Resource Accountability and Development
�x Complex Contract and Business Negotiations

�x Strategic Planning
�x Tactical Execution
�x Partnership Development
�x



EDWIN SMITH 

Vice President, Strategic Relationships (GIACT �t an LSEG Company)  2019 - 2021
Managed key team client accounts to ensure satisfaction and expand the solution portfolio to drive 
incremental business results 
�x Re-established presence with key industry vertical customers and developed enterprise wide strategy for

organic growth of 20%
�x Created channel strategy with new business partners in the financial technology sector to provide

diversified paths of maximizing company revenue
�x Served as a trusted advisor in creating risk avoidance while increasing client investments
�x Conducted tailored education for clients and partners to support business revenue success

IBM CORPORATION  2000-2019 

Global Business Development Executive 2013 - 2019 
Led activation of new Global Technology Services (GTS) Infrastructure Services (IS) business partners to 
successfully grow IBM channel service results 
�x Launched partner recruitment and activation initiative globally to on-board 300+ new firms
�x Developed channel incentive programs to generate interest and drive IS year-to-year signings and revenue



EDWIN SMITH 

Business Unit Executive          2000 - 2004 

�x Responsible for $370M portfolio of organization business
�x Navigated complex client negotiations to achieve desired mutual outcomes
�x Conducted in-dept studies to clearly understand client environments and prepare strategic approaches
�x Monitored the industry landscape to ensure IBM was positioned as the preferred provider
�x Utilized management methodology systems to track employee progress and results
�x Managed direct reports and supporting cross-functional relationships
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